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Peak Trading 
Report 2021
What new trends did the data scientists at Attraqt 
identify during the peak trading period of 2021?
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In summary

We analysed the 5-day Peak 
Trading period, between Grey 
Thursday (25th November 2021) 
and Cyber Monday 
(29th November 2021).

Our data highlighted the number 
of Attraqt requests served, giving 
us an insight into consumer 
shopping habits and retail 
trading activity.

Data represents the performance 
of more than 300 Attraqt 
customers, including some of the 
world’s leading retail brands.

We found an overall uplift in 
engagement among online 
shoppers, despite the easing of 
restrictions giving customers the 
option to shop in-store.
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Introduction

Peak trading: no longer just bricks-and-mortar

The easing of COVID restrictions over the course of 2021 posed an interesting question 
for brands. Would shoppers look to return to stores? Or, given the events of the last two 
years, would they prefer to stay digital and shop through ecommerce stores?

Our latest Peak Trading report shows that consumers did indeed continue to shop online 
and that shopping habits created during the last two years may well be here to stay.

You can take a breath. It’s over. You’ve 
successfully navigated your way through 
Peak Trading weekend.

After the events of the past two years, the 
Peak Trading weekend of 2021 was destined 
to define future shopping preferences – 
preferences in a world adjusting to a ‘new’ 
normal. Early on in the pandemic, retailers 
invested heavily in their digital infrastructure 
and digital customer experiences. With 
physical stores reopening, would this Black 
Friday indicate a resurgence in bricks-and-
mortar revenge spending or has COVID 
permanently shifted shopping preferences?

In this, the 2021 edition of the Attraqt Peak 
Trading Report, we examine the Peak Trading 
data from over 300 of our global brands – 
analysing how consumers shopped, when 
they shopped and their preferences for 
engaging online.

This report has been compiled from real 
shopping data from brands using Attraqt’s suite 
of ecommerce optimisation tools – bolstering 
their ability to build personalised experiences 
and enhance their commerce performance.
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Report findings

This report reviews the ‘peak’ trading 
period, starting from midnight of 
Grey Thursday, all the way to Cyber 
Monday (23:59PM GMT).

The data collected covers more than 
300 Attraqt customers, spanning 
across all of the regions Attraqt 
operates in. It offers insight into 
trading on Attraqt-powered online 
stores during this peak trading period.

2.9b
requests were served across the 
5-day trading period – the same 
total as last year’s ‘digital’ peak 
trading weekend.

9,103
queries were registered per 
second at the height of requests 
made during the trading period. 
This year’s peak of requests 
occurred on Grey Thursday, 
where requests per second were 
33.6% higher than in 2020.

100%
Day-by-day availability: 
Attraqt delivered a 100% 
uninterrupted service to 
brands across peak trading.

The highlights
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Analysis

Consumers choose to 
remain online

Presented with a choice this year as stores in 
most regions re-open, it was clear that many 
consumers chose to shop from their devices 
– even when they had the option to go to a 
physical store.

Attraqt’s data shows that just as many 
ecommerce requests were processed in 2021 
as  2020. Over the 5-day peak trading 
period, 2.8 billion requests were made, a 
very similar figure to the number of requests 
measured over the same period in 2020.

So, even though stores re-opened, consumer 
preference remained online. Online activity 
remained the same when consumers had 
little choice but to shop online – during peak 
COVID lockdown.

Higher spikes in peak activity

Given the circumstances of the peak trading 
period, our data shows that interest and 
ecommerce engagement show an overall 
increase over 2020. As many shoppers 

browsed, we saw spikes in activity that 
surpassed those of 2020. According to 
Attraqt’s data, that peak occurred on Grey 
Thursday – potentially as consumers sought 
to discover products to ‘target’ in sales.

In terms of queries registered per second, we 
saw a 33.6% increase in the peak volume of 
requests over the 5-day period. We registered 
a high of 9,103 queries per second in 2021, 
compared with just 7,819 in 2020.

Consumers demonstrate their 
online shopping preference

Our data shows that consumers were not 
averse to digital shopping – quite the 
opposite. With our figures showing similar 
levels of activity to a record-breaking 
peak period last year, the tactile in-store 
experiences did not appear to be missed. 
Pointing to the fact that more consumers are 
happier than ever to continue shopping online.
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What does this mean for 
online retailers?

Attraqt empowers brands to deliver personalised, high impact, omnichannel experiences 
through your ecommerce platform. It helps brands use data, cues and insights about their 
customers to optimise their platforms to perform better and provide a consistent experience 
across all channels.

This report uses data compiled from more 
than 300 customers, from all over the world. 
From our experience, this peak trading season 
creates many opportunities for brands that can 
deliver these great experiences constantly. We 
know that your infrastructure needs to be there 
to work in these peak periods, so it works for 
you, rather than falling over when you need it 
to work best (and most!).

We’ve learned, from this report and its 
previous editions, of the importance of 
preparing for this period well. Using the 
right technology that can handle these 
peak periods effortlessly, and deliver easily 
scalable shopping experiences, allows you 
to benefit from it most. The fact that this peak 
came on Grey Thursday, at 9,000 requests 
a second, underpins this need for tech that is 
both scalable and reliable. For our sixth year 
running, we’re proud to announce we’ve 
achieved 100% uptime to support our global 
customers when they need us most.

The numbers show that shoppers are not 
flooding into shops at their earliest opportunity: 
rather that there is a real commercial benefit 
to earn from investing in your ecommerce 
technology and infrastructure.

Even though many have craved for in-store 
shopping experiences, it’s clear that this 
accelerated adoption of digital is not just a 
short-term trend: it’s here to stay.
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Want to see how 
it works, up close 
and personal?

Book a no-obligation demo with one of 
our personalisation specialists to show 
you the full power of Attraqt.
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https://content.attraqt.com/demo
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